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Background 

My initial researches on the social networking service, twitter caused me to complete a cursory 

investigation of the evolution of “micro blogging” and the implications of growth in the area of 

social commerce. Beginning with the formation of web 2.0, my research provided a better 

understanding of where social media/social commerce came from. Given this, my research will 

now to take form in exploring social media (web 2.0 communications) and social commerce 

using twitter as a frame of reference.   

Proposal 

First, how it (twitter) works, namely, how it is different from blogs. The paper will discuss the 

advantages of micro-blogging not just for businesses but for users in general. As learned in the 

article by David Biesel , the paper will examine how Amazon became the pioneer of social 

commerce as we know it today.  

For businesses, social commerce has become an extremely important tool. Several of my sources 

outline the ways by which this process can be most fully utilized through social media. I will 

explore the dynamics of this ever changing relationship between consumer and their social 



network without getting into too much theoretical detail. Twitter Power by Joel Comm is a great 

example of newly published work which outlines the benefits of businesses taking part in social 

commerce. I will discuss what tactics businesses are using and how they are changing the online 

marketplace. 

For users, I will discuss how social media has changed the way in which we gain information. 

Specifically, the article by Haviv Rettig Gur, Battlefront Twitter which introduces social media 

as a political medium, will serve as an example for the way web 2.0 is changing the way 

information is conveyed and processed.  This will give a better understanding of how the 

marketplace is changing from the user’s perspective. 

The article from the Columbia University Graduate School of Business discusses the concept of 

value in social commerce and the “virtual shopping mall,” namely how shopping is more 

accessible to users browsing the net. In Putting Social Commerce to Work, Dave Evans discusses 

the new relationship of give and take that continues to develop between businesses (commerce) 

and the user.  I will discuss some of my own observations of twitter and how this relationship 

seems to work.  

Resources 

I have planned for several research sources which I may or may not be able to obtain. I found 

several books on Amazon which I will purchase, borrow from the library or sample online. In 

addition, I would like to obtain an interview with the writers of Deriving Value from Social 

Commerce Networks from the Columbia University Graduate School of Business. It is a 

reputable source and seems to be one of the most current studies done on the matter.  In addition, 

I will join twitter and take weekly observations for reflection and analysis. 
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